MACROECONOMIC INDICATORS

Monetary and financial indicators

According to Goskomstat, the inflation rate of the consumer market
in May 2008 was the same as in the previous month, and amounted
to 1.4% $Diagram 1). In tota, the inflation rate for the first five
months of 2008 is estimated at 7.7%, while the same indicator was
4.7% during the same period of the previous year. The inflation rate
estimate for industrial prices in the first five months of 2008 was
11.5%, while the respective indicator was 11.8% for the same
period of the previous year.
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Diagram 1. Consumer price indices compared to the previous
period

Industrial output

Goskomstat estimated the industrial output in May 2008 at 106.7%
as compared to the same month in 2007. Industrial production grew
by 6.9% in the first five months of 2008 compared to the same
period in 2007.

Population income and living standards

According to Goskomstat preliminary data, the average salary in
May 2008 was Rbl. 17,034 (about $718). The May 2008 real
salaries increased by 14.5% compared to the respective figure in
May 2007, while rea disposable per capita income was 7.2%
higher than year ago (Diagram 2). Retail turnover grew by 14.6%
in May 2008 compared to the same months of previous year and
accounted for about Rbl. 1,106 Bio.
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Diagram 2. Real disposable per capita income, real salaries and
retail turnover in May 2008

Domestic production

According to Goskomstat, in May 2008 the output of domestic
pharmaceutical companies was $242 MIn., the growth in dollar prices
accounted for 31% compared to the same figure a year ago. The value
of drugs produced by domestic enterprises in May of 2008 decreased
by 9% compared to the respective figure in April of 2008. The top 10
producers by output value in May 2008 are listed in Table 1. The total
output these leaders accounted for $127 MIn., which is 52% of the
total pharmaceutical production by value.
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Table 1. Top 10 domestic producersin May 2008

Ranking Manufacturer Outlej\ﬁll\aalue $
1 Pharmstandart 28.0
2 \Veropharm 18.3
3 \Valenta (Otechestvennye L ekarstva) 16.9
4 PHARM-CENTR 12.0
5 Nizhpharm 12.0
6 AKrikhin 10.9
7 Materia Medica 10.2
8 Biosintez 7.3
9 M oskhimpharmpreparaty 6.8

10 Dakhimpharm 4.3

Pharmacy sales of 10 regions are presented in Table 2. Pharmacy sales
decreased in most of analyzed region in January compared to the
previous month. The most significant reduce in terms of monthly
pharmacy sales were presented in Krasnoyarsk region (-11%) and
Novosibirsk region (-11%).

Table 2. Pharmacy salesin 2008 by different regions

Pharmacy sales, $MIn.
(in pharmacy purchasing Growth rate, %
) prices)
Region February March | April
FebruaryyMarch| April | 2008/ | 2008/ | 2008/
2008 | 2008 | 2008 |January|February March
2008 2008 2008
Moscow 1099 | 1079 1034 | 11% -5% -5%
S“'&Q}‘sburg 373 | 366 | 355 | 8% | -5% | -4%
Novosibirsk
region 191 | 206 | 187 13% 1% -10%
Rostov region 166 | 166 | 16.1 11% -3% -4%
feg’i'g;?dar 170 | 168 | 159 | 10% | -4% | -6%
Tatarstan 134 | 147 | 159 3% 7% 6%
Krasnoyarsk
region 133 | 149 | 134 13% 8% -11%
Voronezh
region 106 | 101 | 96 12% -8% -6%
Perm city 6.5 72 7.1 1% 7% -1%
Tyumen city 51 51 5.2 16% -4% 1%

Advertisement

The top 5 pharmaceutical manufacturers and top 5 brands by quantity
of advertising blocks (TV, radio, press, outdoor advertisement) are
listed in Table 3 and Table 4, respectively.

Table 3. Top 5 advertisersin May 2008

Rank Company* Quantity
Berlin-Chemie/ Menarini Pharma
1 G.m.b.H. 1870
2 Novartis 1564
3 Polfa 1188
4 Reckitt Benckiser 978
5 Akrikhin 816
HUcrounnk: TNS Gallup AdFact
Table4. Top 5brandsin May 2008
Rank Brand Name* Quantity
1 Alka-Prim 1195
2 Tavegyl 1064
3 Nurofen 723
4 Bystrumgel 609
5 Remens 590

Source — TNS Gallup AdFact
* Both rankingsin Tables 3 and 4 contain only products registered as drugs and
only companies that advertise registered pharmaceuticals.
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PHARMACY MARKET OF KAZAKHSTAN IN THE 1%
QUARTER OF 2008

According to Retail Audit of Drugs in Kazakhstan ™, by the
results of Q1 of 2008 the growth of the pharmacy market value in
national currency (tenge) accounted for 11% at wholesale prices
and 13% - at retail prices (15% and 17% in dollars, accordingly).
Thus, pharmacy market value reached $139.6 MIn (16.8 Bln in
tenge) at wholesale prices and $173 MIn (20.8 Bln in tenge) at
retail prices. Meanwhile, the Kazakhstan market volume in natural
terms equals the figure of the previous analyzed period amounting
to 111.8 MIn packs. Per capita drug consumption was estimated at
$11.37, while average per pack price rose by 17% against the
respective index in the Erevious reporting period and reached
$1.55 under the retail mark-up accounting for 24%.

In first quarter 2008 the top 10 drug producers accumulated 37%
by pharmacy sales vaue. The ranking of the leading
manufacturers was joined by one corporation: Servier/Egis
entered the list with sale value growth +28% in dollars and +24%
in tenge. Considerable growth was demonstrated by Novartis
(+28%/+24%), which strengthened its leadership in the ranking.
Not less significant positive dynamics was registered by Solvay
Pharmaceuticals (+30%/+25%), Bayer Healthcare (+33%/ +29%)
and Gedeon Richter (+26%/+22%) and as a result the three
participants ranked one position up in the list. Due to the growth
rates, which were lower than the market dynamics, Sanofi-Aventis
(+4%/+19%), Nycomed (+7%/+3%) and Berlin-Chemie
AG/Menarini (+9%/+5%) notably reduced their shares in the total
pharmacy sales value, however retained ranking positions
occupi in 2007. Ratiopharm (-7%/-10%) demonstrated
noticeable decrease in share and as aresult ranked below the top 5
list. In the 1% quarter of 2008 Bristol-Myers Squibb left the list of
the leading drug makers.

Table 1. Top 10 manufacturers by pharmacy salesvalue

Sharein total
Rank harmacy
M anufacturer* esvalue, %
Q1 Q1 Q1 Q1
2008 | 2007 2008 | 2007
1 1 Novartis(incl. Sandoz-Lek) | 6.1 54
2 2 Sanofi-Aventis 4.3 4.7
3 3 Nyc:lom%dh 4.0 4.3
Berlin-Chemie
4 4 |AG/Menarini GmbH 39 | 41
5 6 Solvay Pgalar rr]naceuticalls 3.7 3.3
Bayer Healthcare (incl.
6 7 raG) ( 34 | 30
7 8 Gedeon Richter 3.2 2.9
8 5 Ratiopharm GmbH 31 3.8
9 9 GlaxoSmithKline 2.9 2.9
10 11 [Sevier/Egis 25 2.2
Total 371 36.6

* ARPC membersarein bold
The ranking of the top trade names demonstrated more significant

Essentiale N (+17%/+13%) and Mezym forte (+14%/+10%),
improved their positions in the list, demonstrating growth
dynamics equaling an average market figure. Meanwhile, low
positive dynamics of Ambrobene (+8%/+5%) and significant
reduction showed by Xenical (-4%/-7%) conditioned weakening
of the observed trade names in the top 10 ranking. Thus, by the
results of the 1% quarter of 2008 Fervex, Prostamol Uno,
Cerebrolysin and Hylak forte decreased their shares in the
segment and left the ranking.

Due to considerable positive dynamics of the trade name
Sumamed, azithromycin (+45% in tenge/+50% in dollars) joined
the top 10 list. Significant growth of pharmacy retail values was
demonstrated by cefazolin (Cefazolin), which conditioned
substantial increase in share in total pharmacy sales value and,
accordingly, alowed the observed participant to strengthen its
pr@ence(py 5 ranking positions. Pancreatin (+25%/+30%) ranked
up on 2™ position, leaving behind ambroxol (+2%/+5%), which
showed reduction by share. Meanwhile, ciprofloxacin (+5%/+9%)
was dightly outstripped by growth rates, and consequently, ranked
below the top 5 list, but remained in the top 10 ranking. By the
results of the analyzed period paracetamol+pheniramine+ascorbic
acid |left the ranking of the leading INNs and combinations, which
resulted from the reduction of retall salesvalue.

Table 3. Top 10 INNs and combinations by pharmacy sales
value

Sharein total

Rank %Fhar macy
INN/Combination esvalue, %

Q1 Q1 Q1 Q1
2008 | 2008 2008 2008

1 1 Multivitamine+Multimineral 1.9 2,0

2 3 Pancreatin 1.7 15

3 2 | Ambroxol 1.6 1,8

4 4 | Diclofenac 1.2 1,1

5 10 [Cefazolin 1.1 0,9

6 6 Multivitamine 1.1 1,0

7 12 [Azithromycin 11 0,8

8 9 |Fluconazole 1.0 0,9

9 5 [Ciprofloxacin 1.0 1,0

10 8 |Amoxicillin+Clavulanic acid 0.9 0,9
Total 12,6 11.9

Generally, the structure of pharmacy consumption remained stable,
which is confirmed by minor changes registered in the ranking of
the top ATC groups by retail sdles value. Thus, the top 4 list
remained the same, however, a%ainst the background of dynamic
development demonstrated by the groups JO1 (+18%/+14%) and
NO2 (+16%/+12%), RO5 and A1l (+9%/+5% each) were slightly
left behind by the average market growth rates. Due to the slight
reduction in share, LO3 Immunomodulating agents (+5%/+1%)
were outstripped by MO01 Antiinflammatory and antirheumatic
products (+13%/+9%) and GO3 Sex hormones and modulators of
the genital system (+31%/+27%) by two ranking positions.
Table4. Top 10 ATC groups by pharmacy salesvalue

changes in the analyzed period (Table 2). The following Sharein total
participants appeared in the ranking: antibiotic of cephalosporin Rank ATC harmacy
group Cefazolin (+81%/ +75%), Duphaston (+37%/+32%), I | code ATC group ?vm ue, 01@
A 0 o Mt . o
Yi g%;/ro? (+26%/ +24%), antibiotic-macrolide Sumamed (+24%/ 2808 2%07 2808 2807
Table 2. Top 10 trade names by pharmacy salesvalue 1 1 | Jol @ggﬁﬁﬂg For 11.2 | 109
. Sh";‘]f ein total 2 [ 2 | NOZ2 [Andgescs 65 | 64
Ran armacy Cough and Cold
Trade Name esvalue, % 3 3 | RO5 Preparations 5.8 6.1
Q1 Q1 Q1 Q1 i 4 | AI1 [Vitamins 47 5.0
2008 2007 _ 2008 2007 5 6 MOL Antiinflammatory and 37 37
1 1 Actovegin 16 18 Antirheumatic Products ' :
2 17 [Cefazolin 0.9 0.6 Sex Hormones and
3 5 TeraFlu against cold 0.9 0.8 6 7 | GO3 |Modulators Of the 3.6 31
and t1;ev|:()ar ' ' IGenltal SystdeT
4 3 Ambrobene 0.8 0.8 mmunomodulating
5 8 |EssentideN 0.8 0.7 7| 5 | L08 agents 34 | 38
6 11 |Sumamed 0.7 0.7 8 8 GO04 |Uralogicals 31 31
7 9 Mezym forte 0.7 0.7 9 10 | AO5 [Bileand Liver Therapy 3.0 29
8 12 |Vigra 0.7 0.6 10 11 | RO1 [Nasd Preparations 2.8 24
9 21 [Duphaston 0.7 0.6 Total 478 | 475
10 7 Xenical 0.7 0.8 Conclusion. Pharmacy market of Kazakhstan demonstrates
Total 85 8.0 moderate growth rates against stability in number of packs, which

In spite of owdown in grow, the trade name Actovegin (+2%/-
1%) remains the indisputable leader of the list as in the previous
year. TeraFlu against cold and fever (+27%/+22%) as well as

conditioned notable increase in average per pack price. Drug
consumption structure remained stable. It is to note the growth in
pharmacy sales value of antibiotics (Sumamed, Cefazolin).
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PHARMACY MARKET OF BELARUSIN Q1 OF 2008
According to Retail Audit of Drugs in Belarus ™, pharmacy
market value of the observed country grew by 10% at nationa
currency as compared to the respective period in the previous year
and equaled $104.9 MIn at wholesale prices and $134.3 MIn at
retail prices. Average price per drug pack reached $1.52 at retail
prices. Thus, the resident of Belarus spent on average $13.9 on
drugs in pharmacies.

By the results of the 1% quarter of 2008 the top ranking of
corporations by pharmacy sales value demonstrates relative
stability (Table 1). GlaxoSmithKline became the only new
participant of the list, increasing its sales value in 2.2 times. Due to
the growth of sales value, Novartis (+61%) notably enlarged its
share on the market. In spite of negative dynamics, Berlin-Chemie

Top 10 list of INNs and combinations was joined by three new
participants. amoxicillin, amoxicillin+clavulanic acid and
phospholipides, demonstrating considerable growth of pharmacy
sdles value (in 1.4, 38 and 1.3 times, accordingly). More
significant increase by pharmacy sales was registered by lisinopril
(+60%), which closes the top 3 ranking in the analyzed period.
Meanwhile, due to noticeable reduction in share, enalapril (-16%)
was outstripped by the combination multivitamine+multimineral
(+49%). Diclofenac (-29%) and pancreatin (-7%) showed more
notable decrese in total pharmacy sales value and as a result ranked
below the top 5 list. The cumulative share of top 10 INNs dlightly
grew and accounted for 15.2%.

T;ble 3. Top 10 INNs and combinations by pharmacy sales
value

AG/Menarini GmbH (-22%) and Borisovskiy zavod medpreparatov Sharein total
(-16%) still occupy the leading positions in the top 10 ranking of Rank o pharmacy sales
corporations by sales value. Meanwhile, Sanofi-Aventis (-10%) and INN/Combination value,%
Belmedpreparaty (-7%), decreasing their presence in the segment, Ql | Q1 Q1 Q1
weakened ranking positions in the list. Thus, the cumulative share 2008 | 2007 - - 2008 2007
of the national producers reduced by more than 2 p.p.: from 9.7% 1 2 |MultivitaminetMultimineral | 3.0 2.3
in Q1 of 2008 to 7.6% in the analyzed period. In general, the top 10 2 1 |Enalapril 2.8 37
manufacturers slightly decreased their shares and now accumulate 3 6 |Lisinopril 17 12
34.3% of the total pharmacy sales value. g 184 ﬁmerX_flJ:_ %g éé
moxicillin . .
Table 1. Top 10 manufacturers by pharmac ws?a\rlgji%etotaj & 5 TNimes.ide 11 11
Rank pharmacy sales 7 3 DIClOfenaC 1.1 1.7
M anufacturer value, % 8 5 |Pancreatin 11 13
Ql ] Q1 Q1 Q1 9 75 |Amoxicillin+Clavulanicacid| 1.0 0.3
2008 | 2007 _ _ 2008 2007 10 16 | Phospholipides 1.0 0.9
1 1 |Berlin-Chemie AG/ 1 1 Total 13.2 14.4
5 5 l\B/loer?g\;glqu?l\t/)lg > > As againgt the top 10 list of trade names the ranking of the leading
3 9 TNovartis (% ol Sandoz-Le&K) 3 5 ATC groups did not experience significant changes. However
a 3 TSanofi-Aventis 7 3 some shifts are registered. ATC group JO1 Antibacterials for
5 6 TServier/Eqis 5 5 systemic use (+25%), outstripped the retail market by growth rates
6 5 [Sagmd In?: 3 5 and as a result occupied the leading position in the ranking,
v =T Gedeon Richter = = leaving behind the former leader CO9 Agents acting on the rennin-
g 4 [Belmedpreparaty 8 7 angiotensin  system  (+3%). Having demonstrated more
9 8 TKRKA DD 9 3 considerable increase in saes value, NO2 Analgesics (+60%)
10 23 TGlaxoSmithKline 10 23 (TeraFlu against cold and fever, Fervex) and F\’dOS Cough and cold
Total 3473 377 preparations (+41%) (Flavamed) ranked to 3™ and 6" positions,

*AIPM members arein bold

The list of the leading trade names by pharmacy sales vaue
revealed significant changes in the 1% quarter of 2008. In the
analyzed period the ranking was joined by five new participants:
Augmentin, TeraFlu against cold and fever, Lisinopril, Preducal
MR and Fervex, which increased their salesvaluein 4.5, 3.5, 11.2,

accordingly. Slowdown in growth of CO1 Cardiac therapy (+1%)
and NO5 Psycholeptics (+4%), as well as the reduction of M01
Antiinflammatory and antirheumatic products (-1%) and NO6
Psychanaleptics (-4%) led to the weakening of these participants’
positions in the top 10 list. Top 10 ATC groups accumulate 46.4%
of retail pharmaceutical market.

Table 4. Top 10 ATC groups by pharmacy salesvalue

3.6 and 2.4 times, correspondingly. In spite of slight reduction in Sharein total
sales value, Enaapril (-3%) and Mildronate (-8%) retained Rank pharmacy
leadership in the 1% quarter of 2008. Trade name Essentiale N A”l(“jc ATC group sales value,%
enlarged its pharmacy sales value on the market of Belarus and Q1 Q1 code Q1 Q1
entered the top 5 list. Meanwhile, Mezym forte (-17%), which 2008 | 2007 2008 | 2007
reduced its share by 0.2 p.p. in the analyzed period, ranked five 1 2 | jo1 |AntibacterialsFor 69 | 62
positions down in the ranking. Generally, the top 10 trade names Systemic Use
accumulate 7.9% of the total pharmacy sales value. By the results ) 1 | cos égen_ts AAC“ ng On the 61 | 67
of the 1% quarter of 2008 Teraflex, Ambroxol, Prostamol Uno, Syegtg:% hgiotensin ) )
Amlodin and Berotec |eft the list. 3 6 NO2 [Anagescs 58 a1
Table 2. Top 10 trade names by pharmacy sales value i i A1l [Vitamins 58 5.0
Sharein total 5 3| CO1 [Cardiac Therapy 46 | 51
Rank pharmacy sales Cough and Cold
Trade name value,% 6 8 | ROS |preparations 43 | 34
Q1 Q1 Q1 Q1 Antiinflammatory and
2008 | 2007 : 2008 2007 7 5 | MOl |Antirheumatic 43 | 49
1 1 |Enalapril 1 1 Products
2 2 |[Mildronate 2 2 8 7 NO5 | Psychleptics 32 35
3 3 |Diroton 3 3 9 10 S01 [ Ophthalmologicals 2.7 2.3
4 7 |EssentideN 4 7 10 9 NO6 | Psychanaleptics 2.7 31
5 104 Augmlentln ] - 5 104 Total 46.4 | 44.3
TeraFHu against co Conclusion. The value of the Belarus pharmacy market dlightl
6 > |and fever 6 S increased in the first quarter of 2008F.) Conzlcjymption stru?:turé
7 376 |Lisinopril / 376 demonstrated stability, which confirmed by minor changes in the
8 113 |Preducal MR 8 113 top 10 ATC ranking by pharmacy sales value. The leading national
9 54 |Fervex 9 o4 producers decreased their share in total value of top 10 list, while
10 5 [Mezym forte 10 5 AIPM members on the contratry strengthened their presence on
Total 7.9 5.2 the pharmacy market of Belarus in the observed period
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